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What are the key messages represented in relation to the social class on public websites and downloadable prospectuses of one private and one public further EDUCATION?

Introduction
Choice between Private and Public school may be often influenced by the representation of their values and vision presented by their public resources such as website or/and course brochures. In this research I will be comparing two educational institutions, Mark’s School (Private) and Danny’s College (Public) and analyse the language used in their websites and prospectuses. This will give me an overview on their possible intentions to attract certain audiences and provide a look into potential elitism within the private sector. 
Mark’s School offers boarding as well as day schooling from nursery to Sixth Form college. Mark’s School uses its website to attract the parents who are able to pay for the education as it is finance based schooling. It offers some bursaries; however, these are labelled under the ‘exceptional’ cases. It also promotes support for Jewish communities. There are some Scholarships provided which are all based on academic results. 
Danny’s College is a common educational institution that provides learners with the options for the studies from Level 1 to University degrees. This college uses its website to attract wider audience as to fill in all the variety of courses provided. It also includes apprenticeship programme and other adult courses. Bursaries on offer are more diverse therefore provide opportunity to more people to study in their campuses. 
Literature Review

One of the important texts to consider is the analysis of BBC’ Great British Class Survey Experiment (Savage, 2013). Savage explains here what social class is and how there is a stratification within the society based on the economic, cultural and social capital. One of the things that could be emphasised is the fact that this resource can help other researchers to follow up on the social ‘inequalities in the UK’ and therefore convey how the educational institutions may promote these inequalities by marketisation towards the certain social groups. 
To answer the question about the differences within a private school and a public school marketisation towards the certain social class, it is important to look at the research done on the choices for private v public schools. The research that has already been done often focuses on the bigger picture of the elitism within the private sector (Drew 2013) and how it should be abolished to promote social justice (Brighouse 2003). Drew focuses his research (2013) on the idea of marketisation of private schools in Australia towards upper classes. He analyses language used in the website which is similar to the analysis that is done in this research where collected data from website and prospectus of each Mark’s School and Danny’s College are used in the tables. (Table 1 and Table 2). Brighouse argues that the choice for the private school is highly influenced by the household income as the expenses spend is ‘double that in state school’ (2003, p.42). He adds on that private schools selects their students based on their academic abilities and therefore promoting meritocracy and elitist way of supporting education. This allows private schools to choose students that are ‘inexpensive’ (2003, p.43) and therefore allows school to benefit from higher profits. 
It has been researched (Dearden 2011) that having higher income than other social classes gives higher possibility for parents to choose private schools according to the precedent of ‘better’ education provided by these institutions. He also points out the idea of choice being influenced by the tradition passed on by generations attending the same school. Furthermore, in terms of parental income, Power and Taylor argue that there is a direct link of social justice within the choice for the private-public sphere and ‘the economic, cultural and political injustice’ (2013). They suggest that minorities within the social classes cannot afford to invest towards the educational provisions (Blundell 2010) therefore their children cannot access the same resources as students in private sector. This may affect their attainment and therefore influence their position in the society.
Davies focuses his research (2011) on the idea of the influences of the fees of the educational institutions that directly influence which social groups can afford private schooling and how it differs for public schools. On the other side, in terms of families and their income Maxwell and Aggleton argue that elite schools often try to attract ‘elite’ families (2016) which leads to the idea of ‘cosmopolitan’ subjects.
Method 
Secondary data analysis of websites and prospectuses enables researcher to focus on the sociological theories linked to the social class and the educational providers’ way of using the language in these resources. Both colleges are anonymous, and the names are made up by me for ethical purposes and my obligations to Cardiff University and their ethic’s conducts. This is also promoted by Taylor’s advice on the ethics and the protection of the subjects of the study. (Taylor 2015) The main study has been completed by using the qualitative and quantitative research methods in counting the certain words that may represent the intentions to appear more sophisticated and promoting secularity of classes or on the contrary more common words and therefore attracting wider audiences. Use of these methods helps to analyse the data and relay the information respectfully and preventing from extensive bias (Vezzoni 2015). 
One of the strengths of qualitative research within the context of social classes and the educational institution’s intentions is the direct link to the parent’s insights on the school using the public resources provided by each institution. Analysing language used to promote their values and visions can relay their intentions to attract certain groups of people which may relate to elitism or/and managerialism of the Mark’s School and Danny’s College. Supporting this by the quantitative technique of counting words, such as ‘tradition’, ‘employ’ or ‘bursary’ can give an overview to the data collected from their website and prospectus. 
However, as only 2 schools were compared, Mark’s School and Danny’s College, it does not give us reliable amount of information to create a strong link between the choices for Private or Public school and the social class. To a small extent it discusses possible stratification of bourgeoise and proletariat groups, but it does not argue the depth of this matter. Secondary analysis of the data from websites has also limitations in connection to the primary resources (Sherif 2018) by its purpose. Websites and prospectuses are created to promote and attract learners/parents to invest both their finances and intellectual property of students to represent these institutions. When analysing the text of each website it can be biased towards the understanding of their intentions based on the personal opinions on the values and visions that should be represented within the educational institutions.
Findings
Firstly, the data was collected from the website of both institutions focusing on their vision and values which may represent their direct approaches to the audiences. In the first table I have selected key words that could imply the intentions of marketisation towards certain groups. Word support relates to the expenses that school intends to spend on each student that may need additional support, this may relate to the learning support, wellbeing or financial support systems. Mark’s School has had only 17 results linked to this word and these were mostly about the learning support, which needs to be paid for, and to a small extent supp[footnoteRef:1]ort in terms of wellbeing. There was rather greater focus on pastoral care in those terms. On the other hand, Danny’s college has had 485 results when typing ‘support’ in the search bar which also extended its meaning to financial support that has lacked in Mark’s School. Danny’s college offers diversity of support schemes to help students¹ to achieve their goals whatever they may be. To relate to the Brighouse on the idea of ‘inexpensive’ student (2003), Mark’s school can be argued to present itself to rather ‘more able students’ that may need little or no support and therefore minimising the opportunity for lower social classes to be interested in attending this school to avoid investing their money when in need of support.  [1:  In the website there is a word used that relates to the college’s name] 

Another key words that have been picked were ‘Employability’ and ‘Academic’ in relation to the school’s approach towards the student’s attainment and personal path towards the either employment without higher education or towards the academic pursuits. Mark’s School had bare minimum in their website about employability, which was mentioned only in one page named ‘Life after Name of the School’ and referred to the students choosing to go into employment rather than studying. ‘The Head of Sixth Form is available to see pupils and their parents about these important choices, and will advise and assist those students who plan to move directly into employment or take a Gap Year.’ Reader’s assumption of the website can be seen that students are predicted to aim for higher education after completing further education at this school. 
On the contrary, Danny’s College came with 17 instances of the word employability in the content of their website. Employability is one of the main tabs in the main page where both parents and students are provided with diversity of information for the options after Further Education. It also provides students with careers tips without completing courses at the Level 3 – 4 with the options for apprenticeships. The variety of the non-academic options lowers the pressure of students on their attainments and offers them opportunities to be successful in other ways. Danny’s College despise being in the public sector presents itself with the diversity of the provisions that imply their intentions to attract wider audiences. Their marketing campaign relies on the variety of social classes and their choices to attend socially, economically and culturally diverse environment. 
In terms of qualitative research of language used in both websites and prospectuses, the examples of language used can be seen in the Table 2. It highlights the values and vision of each institution and the type of language used to attract certain audiences. Mark’s School contains the tab with the name: ‘Vision, values and behaviours’ and Danny’s College contains: ‘Our Vision and Mission’. Using the information from each of them provides us into the insight of the direct relationship of the institution and the parent. Both websites use language that is fairly accessible, however, Mark’s School is more sophisticated. For example, in the Table 2, under the values section, the first one is ‘Intellectually Agile’, whilst in Danny’s College it is ‘Honesty’. It can be argued that Mark’s School’s choice of words aims at more educated group of people and therefore attracts higher social classes which is linked to the Drew’s idea of relevancy of the website and the parents choice. This can be compared to the research done by Maxwell and Aggleton when comparing the elite schools and the families of students who attend these. It relates to the idea of the adaptation to the tradition that is carried over generations.
Looking at the prospectuses it was difficult to compare the language as they were created within very different formats. And yet, that may also be significant when comparing it to the social classes and the assumption of the information that needs to be provided for some groups. Mark’s School has a prospectus with the minimum information on the courses and the maximum effort on the representation of facilities and the student’s success stories of their academic attainment. On the other hand, Danny’s College created a prospectus with the maximum information on each course over all campuses as well as description of each campus and the employers that support college’s employability options. When looking at the headmaster’s introduction to prospectus, in the table 2 we can compare the language and intentions towards their vision and values. Mark’s School emphasise the importance of the self-efficacy and the idea of self-motivation whilst Danny’s College suggests the very same idea but from the perspective of their support towards student’s own goals. Although each prospectus may propose similar ideas, it uses very different language. This is mostly influenced by their values and visions of the success which is very different to each other. 
To link this to the social classes, it is more likely for parents from lower social classes to be interested in the idea of college’s support of student’s intentions as they may not be able to afford additional costs linked to the educational provisions. Moreover, Mark’s School promotes strong links to the ‘family’ environment which can feel alienating for people from different social categories and backgrounds. 
conclusion
Comparing two institutions with very different backgrounds and values can be very difficult when it comes to the qualitative research of social class. It is important to remember that each institution aims at the very different clients as their vision of the educational achievement vary. From the cultural, social and economic perspective, each institution adapts their language to attract the attention of relevant audiences. 
From the Mark’s School’s perspective, it is important to be from the background of socially and culturally educated people as their ethos promotes intellectual and academic attainment. On the other side, it invites people from different backgrounds to join as soon as they support their core behaviours. From Danny’s perspective it is important to know what you are aiming for as they offer diversity of courses that may suit an individual need of students. Danny’s College provides parents with the extensive information on each course and option and therefore adopts its values to more simple terms such as ‘Honesty’ or ‘Responsibility’. And yet, despite its options it may not necessary provide students with the same ‘pastoral’ care as can be found in the Mark’s School. 
The main attribution towards the stratification of classes that make choices based on the websites and prospectuses is the financial support. As we can see in the Table 1, Mark’s School only offers 1 type of bursary, which is also marked to be given to ‘exceptional cases’ and that is very inclusive terminology which separates lower social classes from the equation. Danny’s college on the contrary, offers several types of bursaries, one of them is for carers, which promotes their intentions to attract people from lower social classes. 
Recommendation
Each website is the main presentation of the institutions and their intentions towards the attendance of specific group of students. To prevent the social injustice from the economic, cultural and social perspective, it is important that both colleges offers extensive support towards broader clients. Mark’s School could offer more information on the bursaries and have better options for financial support for those students who would like to study at their institution but cannot afford it or may feel alienated by their sophisticated ethos. The language used in their vision tab can be challenging and feel very elitist. This could be amended with more simplistic phrases and values that include more diverse groups of people. 
Danny’s College could be more accessible in terms of the use of their website as it can be very confusing. It includes a lot of information in their prospectus which is readable but may feel very confusing for some people who are not educated at the certain levels. 
In terms of further study, I would suggest implementing more colleges in this research to allow for more accurate outcomes and to link this study to the social injustice within UK and how it impacts economic, cultural and social capital of the whole country. It would be interesting to compare the study with the ideas of household income and the academic attainment. 
Reflective commentary
Researching the topic of the social class in the relation to the choices for private or public schooling was at first difficult as I was not sure what to search for. This has changed wit my knowledge of the traditions within the private sector as well as linking one research to its references. What has made me surprised the most was the use of language in the Private school. Doing the qualitative research where I have had to decide for the words and phrases that would fit the best to represent their intentions was challenging as it brings out a lot of biases. I am foreigner and my understanding of language and certain phrases may seem different to native speaker. It might though be advantage when thinking of certain social classes that may not be, stereotypically, as educated as the bourgeoise. Moreover, it was very difficult to put it all in table to represent something more quantitative and perhaps more ‘scientific’ as research study. 
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Table 2 Private – Mark’s School and Public – Danny’s College
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Examples of Language Used Private Public

Website

Core Values 1. Intellectually agile  1. Honesty

2. Socially confident  2. Respect

3. Leaders and team players  3. Responsibility

4. Adventurous and free-spirited  4. Care

5. Decent 

Vision exceptional pastoral care "To be outstanding by standing out"

inspirational teaching "We positively change people's lives 

and add value to the social and 

economic wellbeing of our 

communities. We do this by providing 

high quality, innovative, accessible 

education and training in a friendly 

culture of mutual respect and support."

diverse and targeted co-curricular 

activities

excellent facilities

Prospectuses

Headmaster speech "We encourage our

pupils to become the best

possible versions of themselves.

College offers an all-round

education, outstanding pastoral

care and the opportunity for

true self-discovery."

"We do all we can to enable learners to 

exceed their expectations and to give 

them access to the widest range of 

opportunities that will support

their future progression upon 

completion of their studies."

College prospects We inspire pupils to follow their 

interests, whilst imparting a 

common core of knowledge and 

cultural experience. We make

no apology for fostering 

individualism and individual 

passion and talent, but we always 

balance this with a powerful 

community ethos and a culture

of high all-round expectation.

We strive to provide clear,

high-quality professional and technical 

routes into apprenticeships, 

employment and self-employment as 

well as to further and higher education, 

alongside robust academic routes.
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College Info Pages - Word Count Private  Public

Support - Search bar 17 results 485 results

Finance related words fees for all stages, 

exceptional 

bursaries, academic 

scholarships

fees for foundation 

degrees and over 19 years 

old studies, various 

bursaries, academic loans

Bursary 1 type 7 types

Employability/Employer 1 17

Academic 2 36

Success - Vision tab 2 2

Apprenticeships not available available

Prospectuses - PDF download

Tradition 5 (48 pages) 5 (79 pages)

Info about courses minimum (no 

specific info about 

the courses)

all of the courses 

explained in short 

paragraphs

Variety of the courses focused on Music, 

Drama and Sport

from GSCEs through the 

Apprenticeships and A 

Levels to Foundation 

Degrees

Focus on employability/academic Academic - p. 45 

University 

destinations

Academic - p. 141 

University Partner 

Employability - p.142 

Employers and Partners 


